
Code Course Name LANG T A C

RMI 501 Strategic Brand Communication T 3 0 3

RMI 502 Digital Advertising T 3 0 3

RMI 503 Creative Strategies in Advertising T 3 0 3

RMI 504 Digital Marketing Communication T 3 0 3

SBE513 Academic Research Methods and Ethics T 3 0 3

SBE500 Seminar T

Elective Course  1 T 3 0 3

Elective Course  2 T 3 0 3

Elective Course  3 T 3 0 3

 SBE503 M.S Thesis T

Total 24 24

Code Course Name LANG T A C

RMI 501 Strategic Brand Communication T 3 0 3

RMI 502 Digital Advertising T 3 0 3

RMI 503 Creative Strategies in Advertising T 3 0 3

RMI 504 Digital Marketing Communication T 3 0 3

Code Course Name LANG T A C

RMI 505 International Advertising T 3 0 3

RMI 506 Global Brand Communication T 3 0 3

RMI 507 Social Advertising T 3 0 3

RMI 508 Luxury Brand Communication T 3 0 3

RMI 509 Advertising Appeals T 3 0 3

RMI 510
Campaign Preparing and

 Presentation  Techniques
T 3 0 3

RMI 511 Marketing and Advertising Research T 3 0 3

RMI 524 Creative Copywriting T 3 0 3

RMI 514 Tourism and Sports Advertising T 3 0 3

HAI 509 Visual Culture and Semiology T 3 0 3

RMI 522 Customer Psychology and Behavior T 3 0 3

ISL   531 Customer Relationships and Management T 3 0 3

RMI 523 Political Communication Campaigns T 3 0 3

RMI 518 Media Planning and Purchasing T 3 0 3

HAI 503 Persuasion Theories and Rhetoric T 3 0 3

RMI 525 New Trends in Communication T 3 0 3

HAI504 Corporate Image and  Reputation Management T 3 0 3

RMI526 Storytelling T 3 0 3

RMI 527 International Public Relations T 3 0 3

RMI 528 The History of Advertising and Public Relations T 3 0 3

RMI529 Social Gender in Advertising T 3 0 3
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MIS508 Communication and Media Ethics T 3 0 3

KRI512 Health Communication T 3 0 3

RMI 530 Sustainability Communication T 3 0 3

RMI 531 Nueromarketing in Communication Design T 3 0 3

RMI 532 Theoritical Advertisement Analysis T 3 0 3

KRI 513 Nation  Branding and  Communication T 3 0 3

KRI 514 Digital  Diplomacy T 3 0 3

GNL501 History and Philosophy of Science E 3 0 3

GNL502 Future Science E 3 0 3

GNL503 Critical and Analytical Thinking E 3 0 3

GNL504 Sages of Turkish Islamic Culture E 3 0 3

GNL505 People, Society and Values E 3 0 3

Code Course Name LANG T A C

SBE540 Advertising Concepts  and Theories T 3

Code Course Name LANG T A C

RMI 501 Strategic Brand Communication T 3 0 3

RMI 502 Digital Advertising T 3 0 3

RMI 503 Creative Strategies in Advertising T 3 0 3

RMI 504 Digital Marketing Communication T 3 0 3

HAI 509 Visual Culture and Semiology T 3 0 3

SBE513 Academic Research Methods and Ethics T 3 0 3

Elective Course  1 T 3 0 3

Elective Course  2 T 3 0 3

Elective Course  3 T 3 0 3

Elective Course  4 T 3 0 3

SBE504 Term Project T

Total 30 30

Code Course Name LANG T A C

RMI 501 Strategic Brand Communication T 3 0 3

RMI 502 Digital Advertising T 3 0 3

RMI 503 Creative Strategies in Advertising T 3 0 3

RMI 504 Digital Marketing Communication T 3 0 3

HAI 509 Visual Culture and Semiology T 3 0 3

Code Course Name LANG T A C

RMI 505 International Advertising T 3 0 3

RMI 506 Global Brand Communication T 3 0 3

RMI 507 Social Advertising T 3 0 3

RMI 508 Luxury Brand Communication T 3 0 3

RMI 509 Advertising Appeals T 3 0 3

RMI 510
Campaign Preparing  and

 Presentation Techniques
T 3 0 3
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RMI 511 Marketing and Advertising Research T 3 0 3

RMI 524 Creative Copywriting T 3 0 3

RMI 514 Tourism and Sports Advertising T 3 0 3

RMI 522 Customer Psychology and Behavior T 3 0 3

ISL   531 Customer Relationships and Management T 3 0 3

RMI 523 Political Communication Campaigns T 3 0 3

RMI 518 Media Planning and Purchasing T 3 0 3

HAI 503 Persuasion Theories and Rhetoric T 3 0 3

RMI 525 New Trends in Communication T 3 0 3

HAI 504 Corporate Image and  Reputation Management T 3 0 3

RMI 526 Storytelling T 3 0 3

RMI 527 International Public Relations T 3 0 3

RMI 528 The History of Advertising and Public Relations T 3 0 3

RMI 529 Social Gender in Advertising T 3 0 3

MIS 508 Communication and Media Ethics T 3 0 3

KRI512 Health Communication T 3 0 3

RMI 530 Sustainability Communication T 3 0 3

RMI 531 Nueromarketing in Communication Design T 3 0 3

RMI 532 Theoritical Advertisement Analysis T 3 0 3

KRI 513 Nation  Branding and  Communication T 3 0 3

KRI 514 Digital  Diplomacy T 3 0 3

GNL501 History and Philosophy of Science E 3 0 3

GNL502 Future Science E 3 0 3

GNL503 Critical and Analytical Thinking E 3 0 3

GNL504 Sages of Turkish Islamic Culture E 3 0 3

GNL505 People, Society and Values E 3 0 3

 Code Course Name LANG T A C

SBE540 Advertising Concepts and Theories T 3

Undergraduate courses that is determined for 

student during the interview

SCIENTIFIC PREPARATION COURSES



ECTS E/C

7,5 C

7,5 C

7,5 C

7,5 C
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7,5 E

7,5 E

7,5 E
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ECTS E/C

SP

ECTS E/C

7,5 C

7,5 C

7,5 C

7,5 C

7,5 C

10 C

7,5 E

7,5 E

7,5 E
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12,5 C

90

ECTS E/C

7,5 C
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ECTS E/C

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

SOCIAL SCIENCES INSTITUTE

 ADVERTISING AND STRATEGIC BRAND COMMUNICATION MASTER PROGRAMME (non THESIS)

2021-2022 ACADEMIC YEAR
MASTER PROGRAMME without THESIS

COMPULSORY COURSES

ELECTIVE COURSES

SCIENTIFIC PREPARATION COURSES

Undergraduate courses that is determined for student during the interview



7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

7,5 E

ECTS E/C

SP

SCIENTIFIC PREPARATION COURSES


