SOSYAL BILIMLER ENSTITUSU

SOCIAL SCIENCE INSTITUTE

|| L]
T REKLAM VE STRATEJIK MARKA ILETISiMi ADVERTISING AND STRATEGIC BRAND COMMUNICATION
ISTANBUL TICARET YUKSEK LISANS PROGRAMI (TEZLI) ISTANBUL TICARET MASTER PROGRAMME (with THESIS)
e 2023-2024 EGITIM-OGRETIM YILI e 2023-2024 ACADEMIC YEAR
TEZLI PROGRAM MASTER PROGRAMME WITH THESIS
Kod Dersin Ad1 DiL | T |U[ K| AKTS [ S/Z| Code Course Name LANG | T |A| C | ECTS [ E/IC
RMI 501 [Strateiik Marka Iletisimi T 3[0[3 7.5 Z |RMI 501 [Strateaic Brand Communication T 310/ 3 75 C
RMI 502 |Dijital Reklamcilik T [ 303 75 Z |[RMI 502 [Digital Advertising 3[0[3 7.5 C
RMI 503 [Reklamcilikta Yaratici Strateiiler T 310]3 7.5 Z |RMI 503 |Creative Strateaies in Advertisina T 310[3 7.5 C
RMI 504 |Dijital Pazarlama Iletisimi T 310]3 75 Z |RMI 504 |Digital Marketing Communication T 3]10]3 75 C
SBE 500 [Semine T 75 Z |SBES00 [Seminar T 7.5 C
Secimlik Ders 1 T 3[0]3 75 S Elective Course 1 T 3103 75 E
Secimlik Ders 2 T 310] 3 7.5 S Elective Course 2 T 3103 7.5 E
Secimlik Ders 3 T [3]0]3 75 S Elective Course 3 T 31013 75 E
SBE 503 [Yiiksek Lisans Tezi T 60 Z [ SBE503 [M.S Thesis T 60 C
Toplam 21 211 120 Total 21 211 120
ZORUNLU DERSLER COMPULSORY COURSES
Kod Dersin Ad1 DiL | T |U[ K| AKTS [ S/Z| Code Course Name LANG | T |A| C | ECTS [ E/IC
RMI 501 [Strateiik Marka Iletisimi T 3[0[3 7.5 Z |RMI 501 [Strategic Brand Communication T 3103 7.5 C
RMI 502 |Dijital Reklamcilik T [3]0]3 75 Z |RMI 502 |Digital Advertising T 31013 75 C
RMI 503 [Reklamcilikta Yaratici Stratejiler T 310]3 7.5 Z |RMI 503 |[Creative Strateaies in Advertisina T 3103 7.5 C
RMI 504 [Dijital Pazarlama Iletisimi T 3[0[3 75 Z |RMI 504 |Diaital Marketing Communication T 31013 75 C
SBE 500 |Seminer ] . T 7.5 Z |SBE500 [Seminar T 7.5 C
SECIMLIK DERSLER ELECTIVE COURSES
Kod Dersin Adi DIL [ T |U| K| AKTS | S/Z| Code Course Name LANG | T |A| C | ECTS | E/IC
RMI 505 [Uluslararasi Reklameilik T 31013 7.5 S _|RMI 505 [International Advertising T 310]3 75 E
RMI 506 |Kiiresel Marka lletisimi T [ 3]0]3 7.5 S |RMI506 [Global Brand Communication T 31013 7.5 E
RMI 507 |Sosval Reklameilik T [3]0]3 7.5 S |RMI 507 |[Social Advertising T 3103 75 E
RMI 508 |Liiks Marka lletisimi T [ 3]0]3 75 S |RMI508 [Luxury Brand Communication T 3]10]3 75 E
RMI 510 |Kampanya Hazirlama ve Sunum Teknikleri T 3[0[3 7.5 S [RMI 510 |Campaian Preparing and Presentation Technigues T 310]3 75 E
RMI 524 [Yaratici Metin Yazarligi T 3[0[3 7,5 S [RMI524 |Creative Copywriting T 310]3 75 E
HAI 509 |Gérsel Kiiltiir ve Gostergebilim T [3]0]3 75 S |HAI509 [Visual Culture and Semioloagy T 3f0[3 7.5 E
RMI 522 |Tiiketici Psikolojisi ve Davranislari T 310]3 75 S _|RMI 522 [Customer Psychology and Behavior T 3103 75 E
RMI 523 |Sivasal Iletisim Kampanvalari T 310]3 75 S [RMI 523 |Political Communication Campaigns T 310]3 75 E
RMI 518 edya Planlama ve Satin Alma T 310]3 75 S [RMI518 |Media Planning and Purchasing T 31013 75 E
HAI 503 [Tkna Kuramlar1 ve Retorik T 310]3 75 S [HAI503 [Persuasion Theories and Rhetoric T 3]10]3 75 E
RMI 525 [lletisimde Yeni Trendler T 3[0[3 75 S [RMI525 |New Trends in Communication T 31013 75 E
HAI 504 [Algi ve Itibar Yonetimi T 310]3 75 S [HAI504 |Perception and Reputation Management T 310]3 75 E
RMI 526 [Hikave Anlaticilig T 310]3 75 S [RMI526 |Storytelling T 310] 3 75 E
RMI 527 |Uluslararasi Halkla Iliskiler T 3[0[3 7.5 S [RMI527 |international Public Relations T 3]10]3 75 E
RMI 528 [Reklam ve Halkla Iliskiler Tarihi T [ 3]0]3 75 S |RMI 528 [The History of Advertising and Public Relations T 31013 75 E
RMI 529 |Reklamda Toplumsal Cinsivet T 310]3 75 S [RMI529 [Social Gender in Advertising T 310]3 75 E
MIS 508 |lletisim ve Medva Etigi T [ 3]0]3 75 S |MIS508 [Communication and Media Ethics T 31013 75 E
KRI 512 |Saglik Iletisimi T [3]0]3 75 S |KRI512 [Health Communication T 3]0]3 75 E
RMI 530 |Siirdiiriilebilirlik Iletisimi T [ 3]0]3 7.5 S |RMI 530 [Sustainability Communication T 31013 75 E
RMI 531 [Tletisim Tasariminda Noropazarlama T 310]3 75 S [RMI531 [Nueromarketing in Communication Desian T 3]10]3 75 E
RMI 532 |Kuramsal Reklam Coziimlemeleri T [ 3]0]3 75 S [RMI532 |Theoritical Advertisement Analysis T 3103 7.5 E
KRI1514 [Dijital Diplomasi T [3]0]3 7.5 S |KRI514 [Digital Diplomacy T 3f0f3 7.5 E
GNL501 |Bilim Tarihi ve Felsefesi T 3l 0] 3 75 S [GNL501 [History and Philosophy of Science E 30l 3] 75 E
GNL502 |Gelecek Bilimi T 3[0] 3] 75 S [GNL502 |Future Science E 3l of 31 75 E
GNL503 [Elestirel ve Analitik Diistinme T 3l 0] 3 75 S |GNL503 [Critical and Analytical Thinking E 31 0] 3] 75 E
GNL504 |Tiirk Islam Kiiltiiriintin Bilgeleri T 3[0] 3] 75 S [GNL504 |Sades of Turkish Islamic Culture E 3l of 31 75 E
GNL505 |Insan, Toplum ve Degerler T 3l of 3 75 S [GNL505 |People, Society and Values E 30l 31 75 E
RMI 533 [Kent ve Iletisim . . T 31013 75 S [RMI533 |City and Communications T 31013 75 S
BILIMSEL HAZIRLIK DERSLERI SCIENTIFIC PREPARATION COURSES
Kod Dersin Adi DiL | T |U[ K| AKTS [ S/Z]| Code Course Name LANG | T |A| C | ECTS | E/IC
SBE510 [Kurumsal Iletisimde Temel Kavramlar T 13 BH |SBE510 |Basic Cancepts in Corporate Communications T 3 SP

Miilakat esnasinda 6grenci igin belirlenen ilgili lisans dersleri

Undergraduate courses that is determined for student during the interview
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TEZSIZ PROGRAM MASTER PROGRAMME without THESIS

Kod Dersin Ad1 DiL | T |U[ K| AKTS [ S/Z| Code Course Name LANG | T |A| C | ECTS [ E/IC
RMI 501 [Strateiik Marka Iletisimi T 3[0[3 7.5 Z |RMI 501 [Strateaic Brand Communication T 310/ 3 75 C
RMI 502 |Dijital Reklamcilik T [ 303 75 Z |[RMI 502 [Digital Advertising 3[0[3 7.5 C
RMI 503 [Reklamcilikta Yaratici Stratejiler T 31013 7.5 Z |RMI 503 |Creative Strateaies in Advertising T 31013 75 C
RMI 504 |Dijital Pazarlama Iletisimi T 310]3 75 Z |RMI 504 |Digital Marketing Communication T 3]10]3 75 C
HAI 509 |Gorsel Kiiltiir ve Gostergebilim T 310]3 7.5 Z |HAI509 |Visual Culture and Semioloay T 310/ 3 75 C
SBES13 |[Bilimsel Arastirma Yontemleri ve Etik T 310]3 75 Z [SBE513 |Academic Research Methods and Ethics T 3]10]3 75 C
Secimlik Ders 1 T 310]3 7.5 S Elective Course 1 T 310/ 3 75 E
Secimlik Ders 2 T [3]0[3 7.5 S Elective Course 2 T 31013 75 E
Secimlik Ders 3 T 310]3 7.5 S Elective Course 3 T 3103 7.5 E
Secimlik Ders 4 T [3]0/[3 75 S Elective Course 4 T 31013 75 E
SBE504 |Donem Projesi T 15 SBE504 |[Term Project T 15 C

Toplam 30 30 90 Total 30 30 90
ZORUNLU DERSLER COMPULSORY COURSES

Kod Dersin Adi DIL [ T |U| K| AKTS | S/Z| Code Course Name LANG | T |A| C | ECTS | E/IC
RMI 501 [Stratejik Marka Iletisimi T 310]3 75 Z |RMI 501 [Strategic Brand Communication T 310]3 75 C
RMI 502 |Dijital Reklamcilik T [ 3]0]3 7.5 Z |RMI 502 |Digital Advertisina [ 31013 7.5 C
RMI 503 [Reklamcilikta Yaratici Stratejiler T 31013 7.5 Z |RMI 503 |Creative Strategies in Advertising T 310]3 75 C
RMI 504 |Dijital Pazarlama Iletisimi T 310]3 7.5 Z |RMI 504 |Diaital Marketina Communication T 3103 75 C
HAI 509 |Gérsel Kiiltiir ve Gostergebilim T [ 3]0]3 75 Z [HAI509 [Visual Culture and Semiology T 3103 75 C
SBE513 |Bilimsel Arastirma Yontemleri ve Etik T [3]0[3 75 Z |SBE513 [Academic Research Methods and Ethics T 31013 75 C

SECIMLIK DERSLER ELECTIVE COURSES

Kod Dersin Adi DIL [ T |U| K| AKTS | S/Z| Code Course Name LANG | T |A| C | ECTS | E/IC
RMI 505 [Uluslararasi Reklameilik T 31013 7.5 S _|RMI 505 [International Advertising T 3]10]3 75 E
RMI 506 |Kiiresel Marka lletisimi T [ 3]0]3 75 S |RMI506 [Global Brand Communication T 3]10]3 75 E
RMI 507 |Sosval Reklameilik T [3]0]3 75 S |RMI 507 [Social Advertising T 3f0[3 75 E
RMI 508 |Liiks Marka lletisimi T [ 3]0]3 75 S |RMI508 [Luxury Brand Communication T 3]10]3 75 E
RMI 510 [Kampanya Hazirlama ve Sunum Teknikleri T 3[0[3 7.5 S [RMI510 |Campaian Preparing and Presentation Technigues T 310]3 75 E
RMI 524 [Yaratici Metin Yazarligi T 3[0[3 7,5 S _|RMI 524 [Creative Copywriting T 310]3 75 E
RMI 522 [Tiiketici Psikolojisi ve Davranislart T 310]3 75 S [RMI522 [Customer Psychology and Behavior T 310]3 75 E
RMI 523 |Sivasal Iletisim Kampanyalari T [ 3]0]3 75 S |RMI 523 [Political Communication Campaigns T 3]10]3 75 E
RMI 518 [Medya Planlama ve Satin Alma T 310]3 75 S [RMI518 [Media Planning and Purchasing T 310]3 75 E
HAI 503 |lkna Kuramlari ve Retorik T [ 3]0]3 75 S |HAI 503 [Persuasion Theories and Rhetoric T 31013 75 E
RMI 525 [Tletisimde Yeni Trendler T 310]3 75 S [RMI525 |New Trends in Communication T 310]3 75 E
HAI 504 |Algi ve Itibar Yonetimi T [13]0]3 75 S |HAI504 [Perception and Reputation Management T 31013 75 E
RMI 526 |Hikéve Anlaticiligi T [3]0]3 75 S [RMI 526 |Storvtelling T 3f0[3 7.5 E
RMI 527 |Uluslararasi Halkla Iliskiler T [13]0]3 75 S [RMI527 ]international Public Relations T 31013 7.5 E
RMI 528 |Reklam ve Halkla Tliskiler Tarihi T 310]3 75 S [RMI528 |[The History of Advertising and Public Relations T 310]3 75 E
RMI 529 |Reklamda Toplumsal Cinsivet T [ 3]0]3 75 S |RMI 529 [Saocial Gender in Advertising T 3]10]3 75 E
MIS 508 [Tletisim ve Medva Etigi T 310]3 75 S [MIS 508 |Communication and Media Ethics T 310]3 75 E
KRI512 [Saglik Iletisimi T 3[0[3 75 S |KRI512 [Health Communication T 31013 75 E
RMI 530 [Siirdiiriilebilirlik Iletisimi T [ 3]0]3 75 S |RMI530 [Sustainability Communication T 3]0]3 7.5 E
RMI 531 [lletisim Tasariminda Noropazarlama T 3[0[3 75 S |RMI 531 [Nueromarketing in Communication Design T 310]3 75 E
RMI 532 |Kuramsal Reklam Coziimlemeleri T 310]3 75 S [RMI532 |Theoritical Advertisement Analysis T 3]10]3 75 E
RMI 533 [Kent ve Iletisim T [ 3]0]3 75 S [RMI533 |City and Communications T 31013 7.5 S
KRI 514 |Dijital Diplomasi T 310]3 75 S |KRI514 [Digital Diplomacy T 310]3 75 E
GNL501 |Bilim Tarihi ve Felsefesi T 3l 0] 3 75 S [GNL501 [History and Philosophy of Science E 30l 3] 75 E
GNL502 |Gelecek Bilimi T 3[0] 3] 75 S [GNL502 |Future Science E 31 of 31 75 E
GNL503 [Elestirel ve Analitik Diistinme T 3l 0] 3 75 S |GNL503 [Critical and Analytical Thinking E 31 0] 3] 75 E
GNL504 |Tiirk Islam Kiiltiiriintin Bilgeleri T 3[0] 3] 75 S [GNL504 |Sages of Turkish Islamic Culture E 31 of 31 75 E
GNL505 |Insan, Toplum ve Degerler . ] T 3lof 3 75 S [GNL505 [People, Society and Values E 3o 31 75 E

BILIMSEL HAZIRLIK DERSLERI SCIENTIFIC PREPARATION COURSES

Kod Dersin Adi DIL | T |U| K| AKTS | S/iz[ Code Course Name LANG | T |A| C | ECTS | E/IC

SBE510 [Kurumsal Iletisimde Temel Kavramlar T [3 BH |SBE510 |Basic Cancepts in Corporate Communications T 3 SP

Miilakat esnasinda dgrenci icin belirlenen ilgili lisans dersleri

Undergraduate courses that is determined for student during the interview




