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UNIVERSITESI UNIVERSITESI
Kod Dersin Adi DIL | T |U|K|AKTS|S/Z| Code Course Name LANG| T [A| C [ECTS|E/C
LEESO1 |Bilimsel Aragtirma Yontemleri ve Etik TR 31013 7,5 Y4 LEESO01 |Scientific Research Methods and Ethics TR [3]0|3]| 75 C
DEP501 [Doniisiim Ekonomisi TR [3]0([3]| 75 Z | DEP501 |Economics of Transformation TR |[3]0|3]| 75 | C
DEP502 |Dijital Pazarlama Y6netimi TR [ 3]0]|3]| 75 Z | DEP502 |Digital Marketing Management TR [3[0[3] 75 | C
Se¢meli Ders 1 TR 31013 7,5 S Elective Course 1 TR | 3|03 7,5 E
Se¢meli Ders 2 TR 31013 7,5 S Elective Course 2 TR | 3|03 7,5 E
Se¢meli Ders 3 TR 31013 7,5 S Elective Course 3 TR | 3|03 7,5 E
Se¢meli Ders 4 TR 31013 7,5 S Elective Course 4 TR | 3|03 7,5 E
LEE503 |Seminer TR [3]0[0| 75 Z | LEE503 |Seminar TR |[3]0]0| 75 | C
LEESO05 |Yiiksek Lisans Tezi TR 60 Z | LEE505 |Master Thesis TR 60 C
Toplam 24 21| 120 Total 24| |21]| 120
SECMELI DERSLER ELECTIVE COURSES
Kod Dersin Adi DiL | T | U|K |AKTS|S/Z Code Course Name LANG| T [A| C [ECTS|E/C
GNL501 |Bilim Tarihi ve Felsefesi TR [ 3]0]|3]| 75 S GNL501 |History and Philosophy of Science TR [3[0[3]| 7,5 E
GNL502 |Gelecek Bilimi TR [3 03| 75 S GNL502 |Future Science TR [30|3] 75 | E
GNL503 |Elestirel ve Analitik Diigiinme TR [3]0([3| 75 S GNL503 |Critical and Analytical Thinking TR [3]0|3]| 75 E
GNL504 |Tiirk islam Kiiltiiriiniin Bilgeleri TR [3 03| 75 S GNL504 |[Sages of Turkish Islamic Culture TR [3[0]|3]| 7,5 E
GNLS505 |insan, Toplum ve Degerler TR 31013 7,5 S GNL505 [People, Society and Values TR | 3|03 7,5 E
LEE508 |Uygulamah Yapay Zeka TR [3]0([3]| 75 S LEE508 |Applied Artificial Intelligence TR [3]0]|3]| 7,5 E
LEES09 |Bilimsel Aragtirma Projesi Tasarimi ve Gelistirme TR [ 3]0]|3]| 75 S LEES509 [Scientific Research Project Design and Development TR [3[0[3]| 7,5 E
ISA501 |isletme Analitigi TR [3 03| 75 S ISA501 |Business Analytics TR |[3[0]|3]| 7,5 E
ISA504 [Prediktif Modeller ve Analitigi TR | 3]0]|3]| 75 S ISA504  |Predictive Models and Analytics TR [3[0[3]| 7,5 E
RMI534 |Biitiinlesik Pazarlama Y6netimi TR [3]0([3]| 75 S RMI534 |Integrated Marketing Management TR [3]0]|3]| 7,5 E
PYZ523 |Markalagsma ve Sosyal Medya Stratejileri TR [ 3]0]|3]| 75 S PYZ523 |Branding and Social Media Strategies TR [3[0[3]| 7,5 E
ISA517 |Biiyiik Veri Analitigi TR |3[0]3] 75 S ISA517 |Big Data Analytics TR [30|3] 75 | E
DEP507 |Noropazarlama TR [ 3]0]|3]| 75 S | DEP507 [Neuromarketing TR [3(0|3] 75 | E
PYZ504 |Pazarlama Arastirmalari TR [3]0([3| 75 S PYZ504 |Marketing Research TR [3]0]|3]| 7,5 E
ISL519 |E-Ticaret TR |3[0]3] 75 S ISL519  |E-Commerce TR [3(0|3] 75 | E
DEP503 (Uzgorii Yontemleri ve Trend Analizleri TR [3 03| 75 S DEP503 |Foresight Methods and Trend Analysis TR [3]0]|3]| 7,5 E
DEP505 |Dijital [letisim ve Sosyal Medya Y énetimi TR [ 3]0]|3]| 75 S DEP505 | Digital Communication and Social Media Management TR [3[0[3]| 7,5 E
DEP506 |Yeni Ekonomide Sektorel Analizler TR [3]0([3]| 75 S DEP506 |Industrial Analysis in the New Economy TR [3[0]|3]| 7,5 E
DEP509 [Dijital Diplomasi TR [ 3]0]|3]| 75 S DEP509 |Digital Diplomacy TR [3[0[3]| 7,5 E
ISL505 |Yenilik Yonetimi TR [3]0([3| 75 S ISL505 |Innovation Management TR [3]0]|3]| 75 E
DEP510 [Dongiisel Ekonomi ve Siirdiiriilebilirlik TR [ 3]0]|3]| 75 S DEP510 |Circular Economy and Sustainability TR [3[0[3]| 7,5 E
DEP511 |Dijital s Modelleri ve Girisimeilik TR [3 03| 75 S DEP511 |Digital Business Models and Entrepreneurship TR [3[0]|3]| 7,5 E
DEP512 |Finansal Teknolojiler ve Blokzincir Uygulamalar TR [ 3]0]|3]| 75 S DEP512 |Financial Technologies and Blockchain Applications TR [3[0[3]| 7,5 E
MIS519 |Sosyal Medyada igerik Uretimi ve Yonetimi TR [3]0([3| 75 S MIS519 |Content Production and Management in Social Media TR [3[0]|3]| 7,5 E
ISA525 |Agiklayict Veri Analizi ve Veri Gorsellestirme TR 31013 7,5 S ISAS525 |Descriptive Data Analysis and Visualization TR [3]0|3]| 75 E
IST506 |igerik Analizi TR [3 03| 75 S IST506 |Content Analysis TR [3[0]|3]| 7,5 E
BiLIMSEL HAZIRLIK DERSLERI SCIENTIFIC PREPARATION COURSES
Kod Dersin Ad1 DIL Code Course Name LANG
Miilakat esnasinda 6grenci igin belirlenen ilgili lisans dersleri TR Undergraduate courses that is determined for student during the interview TR

TR: Tiirkge; ING: Ingilizce; T: Teorik; U: Uygulama; K: Kredi; AKTS: Avrupa Kredi Transfer ve Biriktirme Sistemi; S: Segmeli; Z: Zorunlu

ENG: English; T: Theoretical; A: Application; C: Credit; ECTS: European Credit Transfer and Accumulation System; E: Elective; C: Compulsory; LANG: Language
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2026-2027 EGITIM-OGRETIM YILI CRvESTE 2026-2027 ACADEMIC YEAR
Kod Dersin Ad1 DIL | T |U|K [AKTS|S/Z Code Course Name LANG| T |A| C |ECTS|E/C
LEES501 |Bilimsel Aragtirma Yontemleri ve Etik TR | 3|03 7,5 zZ LEE501 |Scientific Research Methods and Ethics TR |3]0(3] 75 | C
DEP501 |Déniisiim Ekonomisi TR |3 (0|3 7,5 Z | DEP501 |Economics of Transformation TR |3]0(3] 75 | C
DEP502 |Dijital Pazarlama Y6netimi TR [3]|0|3] 75 Z | DEP502 |Digital Marketing Management TR [3([0]3] 75 | C
Segmeli Ders 1 TR 31013 7,5 S Elective Course 1 TR |3]0|3| 7,5 E
Segmeli Ders 2 TR 31013 7,5 S Elective Course 2 TR |3]0|3| 7,5 E
Segmeli Ders 3 TR 31013 75 S Elective Course 3 TR |3]0|3| 7,5 E
Segmeli Ders 4 TR 31013 75 S Elective Course 4 TR |3]0|3| 7,5 E
Segmeli Ders 5 TR 31013 75 S Elective Course 5 TR |3]0|3| 7,5 E
Segmeli Ders 6 TR 31013 7,5 S Elective Course 6 TR |3]0|3| 7,5 E
Segmeli Ders 7 TR 31013 7,5 S Elective Course 7 TR |3]0|3| 7,5 E
LEE507 |Doénem Projesi TR 15 Z LEES507 |Term Project TR 15 C
Toplam 30(0)30[ 90 Total 30[0]30] 90
SECMELi DERSLER ELECTIVE COURSES
Kod Dersin Ad1 DIL | T |U|K[AKTS|S/Z Code Course Name LANG| T |A|C|ECTS|E/C
GNL501 |Bilim Tarihi ve Felsefesi TR [3]|0|3] 75 S | GNL501 |History and Philosophy of Science TR [3[0|3] 75 | E
GNL502 |Gelecek Bilimi TR [3]0|3]| 7,5 | S| GNL502 |Future Science TR [3[0[3]| 7,5 | E
GNL503 [Elestirel ve Analitik Diisiinme TR [3]0|3]| 7,5 | S| GNL503 |Critical and Analytical Thinking TR [3[0f[3]| 7,5 | E
GNL504 | Tiirk Islam Kiiltiiriiniin Bilgeleri TR [3]|0|3] 75 S | GNL504 |Sages of Turkish Islamic Culture TR |3]|0[{3] 7,5 | E
GNL505 |Insan, Toplum ve Degerler TR | 3[0])3] 7,5 | S| GNLS05 |People, Society and Values TR |3(0|3| 75 | E
LEES508 |Uygulamali Yapay Zeka TR [3]|0|3] 75 S | LEES08 |Applied Artificial Intelligence TR [3[0|3] 75 | E
LEES509 |Bilimsel Arastirma Projesi Tasarim ve Gelistirme TR [3]|0|3] 75 S LEES09 [Scientific Research Project Design and Development TR [3[0|3] 75 | E
ISA501 |isletme Analitigi TR | 3(0]|3]| 7,5 S ISA501 |Business Analytics TR |3]0(3]| 7,5 E
ISA504 |Prediktif Modeller ve Analitigi TR [3]|0|3] 75 S ISA504 |Predictive Models and Analytics TR [3[0|3] 75 | E
RMIS534 |Biitiinlesik Pazarlama Yonetimi TR [3]|0|3] 75 S RMI534  |Integrated Marketing Management TR [3([0|3] 75 | E
PZY523 |Markalagma ve Sosyal Medya Stratejileri TR [3]|0|3] 75 S PZY523 |Branding and Social Media Strategies TR [3([0|3] 75 | E
ISAS17 |Biiyiik Veri Analitigi TR [3]|0|3] 75 S ISA517 |Big Data Analytics TR [3[0|3] 7,5 | E
DEP507 |Noropazarlama TR [3]0|3]| 75 S | DEP507 |Neuromarketing TR [3[0[3]| 7,5 | E
PZY504 |Pazarlama Aragtirmalart TR [3]0|3]| 75 S | PZY504 |Marketing Research TR [3[0[3]| 7,5 | E
ISL519 (E-Ticaret TR | 3|03 75 S ISL519  [E-Commerce TR |3]0[3] 75 E
DEP503 |Uzgorii Yontemleri ve Trend Analizleri TR [3]|0|3] 75 S DEP503 |Foresight Methods and Trend Analysis TR [3([0|3] 75 | E
DEP505 |Dijital iletisim ve Sosyal Medya Y 6netimi TR [3]|0(|3] 75 S DEP505 |Digital Communication and Social Media Management TR [3([0|3] 75 | E
DEP506 |Yeni Ekonomide Sektorel Analizler TR [3]0(|3] 75 S DEP506 |Industrial Analysis in the New Economy TR [3([0|3] 75 | E
DEP509 |Dijital Diplomasi TR [3]|0|3] 75 S DEP509 |Digital Diplomacy TR [3([0|3] 75 | E
ISL505 |Yenilik Yonetimi TR |3 (0|3 7,5 S ISL505 |Innovation Management TR |3]0(3]| 7,5 E
DEP510 |Déngiisel Ekonomi ve Siirdiiriilebilirlik TR [3]|0|3] 75 S DEP510 |Circular Economy and Sustainability TR [3(0|3] 75 | E
DEP511 |Dijital Is Modelleri ve Girisimeilik TR [3]0|3] 75 S DEP511 |Digital Business Models and Entrepreneurship TR [3[0|3] 75 | E
DEP512 |Finansal Teknolojiler ve Blokzincir Uygulamalart TR [3]|0|3] 75 S DEP512 |Financial Technologies and Blockchain Applications TR [3[0|3] 75 | E
MIS519 |Sosyal Medyada Igerik Uretimi ve Yénetimi TR [3]|0|3] 75 S MIS519 |Content Production and Management in Social Media TR [3([0|3] 75 | E
ISAS525 |Agiklayict Veri Analizi ve Veri Gorsellestirme TR | 303 7,5 S ISA525 |Descriptive Data Analysis and Visualization TR |3]0(3]| 7,5 E
IST506 |igerik Analizi TR | 3|03 7,5 S IST506 |[Content Analysis TR |3]0(3]| 7,5 E
BiLIMSEL HAZIRLIK DERSLERI SCIENTIFIC PREPARATION COURSES
Kod Dersin Adi DiL Code Course Name LANG
Miilakat esnasinda 6grenci igin belirlenen ilgili lisans dersleri TR Undergraduate courses that is determined for student during the interview TR

TR: Tiirkge; ING: Ingilizce; T: Teorik; U: Uygulama; K: Kredi; AKTS: Avrupa Kredi Transfer ve Biriktirme Sistemi; S: Se¢meli; Z: Zorunlu

ENG: English; T: Theoretical; A: Application; C: Credit; ECTS: European Credit Transfer and Accumulation System; E: Elective; C: Compulsory; LANG: Language




