











Moda ve Tekstil Tasarm Bé\ﬁmﬁmﬁz ‘c’><‘;renc'|\er'\n’m
{UJlkemizin en pnemli sanat ve kattar kuru\u'é\armdan
piri olan {KSV'nin di]zen\ed'\éi 2012 Tasarim gienali'nin

ye yapiian gah§ma\ar\n Bienalin amacina uygun bir
picimde qergek\e§m'\§ olmasl faki‘x\tem'\z adina

f')érenc'\\er‘\m'\zin, egitimleri sirasinda yapt\k\ar\
proie\endirme gah§ma\armm bir grnedini uluslararas!
bir akademi programi icinde yapmis ye sunmus
olmalart eéitim'\m’lz aglsmdan olumiu pir kazanim
olmustur.

projeye emedi gecen b‘é\ﬁmﬁmﬂzi‘m pgretim ﬁye\er‘m'\
ve 6(“;renc’|\er'|n‘| kutlar, bu pnemli orqan'\zasyon icin
iksv'ye fakultem adina tegekkﬁr ederim.







Endistri, en islevsel, en ekonomik, olani ararken upegeni'’nin ortak paydasinl da bulmaya
galisir. Ortak bedeni paydalarinin var saylmasi ve pbu varsayima gore yapilan {iretim, alicinin
kisisel be(jenilerinin y6n|endiri|mesine, sunulanin estetik degerinin kolayca kabuliine ve alici
bireyin "kisisel begeni” ya da ukendine ozel” olandan uzaklagmasina kadar gider. Boylelikle
tireticinin varsaydidi ortak pegeni, alicinin irkeklegmesine, bireyin, kendisine sunulandan degil
kendi begenisinden kusku duymasina neden olur.

Ureticilerin pazara sundugu tirinlerin gesit zenginligi, yalnizca oyun pahgesinin qeni§|etilmesi
demektir. Birilerinin birey icin iirettigi ve onun begenisini yonlendiren, giderek onu kendine
tutsak eden bu tiretim bigimi, modern yasamin bir zorunlulugu olarak kabul edilir ve her birey
yalnizca kendi alaniyla ilgilenme kiskacinin iginde yaratlcmktan, kendisini ve kendi yasaminl
ozgiirce bicimlemeden uzaklasir. Boylelikle sanat her insanin kisisel oyunu olmaktan cikarak
uzmanlasir ve sanatcl, tasarimcl denilen egitilmis insanlarin yonetimine geger. Tum insanlarin
kendince oynayabilecekleri bu oyun, artik, profesyoneller arasinda ve icine uekonomi” ogesi
katilarak tatsizlastiriimisg bir oyundur.

Tiiketici, bir bagka oyun yaratir boyle bir durumda. Ekonomik, estetik degeri yliksek bu
smikkemmel ()" grinleri degistirerek, onlari bozarak, onlara endistri icin ukusur” sayllan
ogeler ekleyerek ki§ise||e§tirmek ve boylelikle kendine ait kilmak.

Bu proje, pdyle bir oyunun projesidir. Pazarin kurallariyla Uretilmisg ve kisiligi olmayan urtinlere
kusur katarak kisilik vermek, "bireye ait” kilmak...

In its constant quest for the most functional and most economical, industry also tries to find the common denominator of
taste. The assumption that there are common denominators of taste, and the products produced based on that
assumption, not only condition the buyer's personal taste and ready acceptance of the aesthetic values on offer, but even
go so far as to alienate him from his own unique or personal taste. The common taste assumed by the producer ends up
turning the buyer off, leading the individual to doubt not the product that is offered to him but his own taste.

The rich diversity of products producers put on the market today means only that the playground is being expanded.
Produced by individuals for individuals, this form of production shapes an individual's own taste, gradually taking him
hostage. It is nevertheless regarded as a sine qua non of modern life. Under its pervasive influence, not only is every
individual estranged from creativity in the grip of interest exclusively in his own field, he is also prevented from freely
shaping his own life. At the same time, art ceases to be the personal play of every human being and instead becomes d
matter of expertise, under the management of trained people known as artists or designers. This game, which can actually
be played by all people, has now become a game played only among professiona\s. What's more, it has lost all its appeal
due to the addition of the economic element.

Faced with this situation, the consumer creates a new game. Modifying the aesthetically pleasing “perfect” () products he
finds on the market, he “spoils” them by adding what, from the point of view of industry, would be considered “flaws”,
thereby personalizing them and rendering them his own.

This project is such a game, @ game that consists in adding personality to impersonal products produced by the market
rules and, in the process, enabling them to belong to the individual...
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